Delegates at this year’s
Resourcing the Future Conference
tell us their thoughts on the
challenges and opportunities
currently facing the sector.
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What measure would
most effectively
‘mainstream’ resource
productivity and efficiency
across UK industry, not
just the big brands?

Extended Producer
Responsibility policy
that rewards resource
efficient design
%

Extend eco-design
regulations beyond
energy-consuming
products

11 6

77%
20%

Moderate

Not at all

Not at all

Not
important
at all

(69%)

Introduce differentiated
EPR fees to stimulate
eco-design and
recycled content

Ban / tax
single-use plastics

55

(28%)

Increase plastic
packaging recycling
targets

7

21

13

0%

11

Reducing carbon
impact over the
lifecycle (14%)

Enabling easier
recycling

Designing out
harmful
materials (16%)

Extending
product life

53%

Moderately

27%

Not very

2%

Yes
(4%)

(28%)
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Does the sector
have sufficient
understanding of
the reprocessing
infrastructure in the
other export markets
where materials are
now being sent?

18%

Extremely

(42%)

Introduce a deposit
return scheme for plastic
(and other) containers

8

How concerned
are you about the
Chinese and potential
other export market
restrictions and their
impact on future UK
recycling performance?

13%

What area of focus
should be the
top priority for nonpackaging plastics?

%

Moderately

26%
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What would be
the most effective
policy/fiscal measure
to reduce plastic
packaging waste?

Very

(3%)

61%

Not very
important

1%

5

How useful would
an approach be that
enhances weight-based
targets by factoring in
environmental impact
metrics?

Important
Extremely
important

2%

A stronger focus on
resource productivity
in current and future
carbon budgets

4

Not at all

How important
do you think it
will be to move away
from weight-based
to environmentallyfocused targets?

Significant

Negligible

33

3

To what extent
is consumer
perception, expectation
and behaviour a barrier?

Set a legally binding
UK resource
productivity target

50

2018

No
(96%)
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